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2009 Atlanta Fact Sheet

Who:Young Survival Coalitionbdbs Tour de Pink A

What: Af t er 5 successful years with Ydayndg, Sur vi
Atlanta will be home to our first large scale one day bike ride, raising funds for young
survivor support, education and advocacy right here in the metro area.

Where: Perimeter Mall to various loops throughout the city, including a century ride to
Stone Mountain

When: Saturday, October 17, 2009
B Staggered starts beginning at 7:00 am

Activities: Rides ranging in length from 1 to 100 miles
B Family Ride

B Survivor Loop

B Complimentary Food and Beverage

B Expo Area at Start/Finish Line

Attendance: Target 300 riders plus spectators and expo participants

Sponsorship Levels:

Lead: $25,000 Silver $10,000 Patron $2500
Gold $15,000 Bronze $5000 Friend $1000
Event Proceeds: Pr oceeds from the event wi || be use:q«

Atlanta Affiliate to help raise awareness for young women affected by breast cancer as well
as provide resources and support to young survivors and their families.

o
C} TU URﬂiNK




d i, 3 - )
~ e
| S - ! oy,

About the Young Survival Coalition

Young women CAN and DO get breast cancer.

1 In Metro Atlanta alone, almost 500 women under 45 will be diagnosed with breast cancer
this year. Thousands of young women are living with the disease and surviving long term
effects of their treatment.

1 One in 20 women with breast cancer is under age 40 when diagnosed. One in 8 women
diagnosed with breast cancer is younger than 45 when diagnosed.

}  Breast cancer accounts for 26% of all cancer in women 15-39 years of age and 39% of all
cancer in 35- to 39-year-olds.

} Young womends breast cancers are generally
survival rates.

The Young Survival Coalition (YSC) is the premier international organization dedicated to the
critical issues unique to young women and breast cancer. The YSC works with survivors,
caregivers and the medical, research, advocacy and legislative communities to increase the
guality and quantity of life for women under 40 diagnosed with breast cancer.

The Young Survival Coalition seeks to change the face of breast cancer by: advocating to
increase the number of research studies based on young women and breast cancer; educating
young women about the importance of breast health; and serving as a support network to the
thousands of young women diagnosed with breast cancer in the U.S.

YSC Atlanta was formed at the end of 2000 by a 22-year old college student facing a breast
cancer diagnosis. We currently serve 11 counties in the metro area. We focus on education
and outreach opportunities and provide peer-to-peer support for newly diagnosed young
women. We also hold monthly social events for survivors and volunteer nights for anyone
interested in getting involved. YSC Atlanta provides educational programs, support and long
term survivorship planning for a young woman from the moment she is diagnosed throughout
her life.
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Young Survival Coalitionds Tour de Pink is
event, modeled after our successful national ride. Tour de Pink has raised over a million

dollars for young women affected by breast cancer. The 2009 ride is more than an event
with cyclists. Ités a chance to honor sur\
support important local programs for young women with breast cancer.

The first ever local Tour de Pink promises something for everyone, from short family
rides and a survivor loop to cycle routes from 10 to 100 miles. Following the ride,
participants and spectators have a chance to mingle and explore our expo area,
showcasing local services and vendors.

As a sponsor of Young Survival Coalitionods
a difference in the lives of survivors and their families throughout the metro area.

Sponsorship Benefits include:
Bledia exposure including radio, print, television, online and direct marketing
‘Bncreasing brand awareness for your corporation or organization
‘H he opportunity to test-market and showcase products at the Ride Expo area
BHigh visibility before the event and on race day
emonstrating your companyO6s support for
BHighlight community leadership in promoting an active, healthy lifestyle

‘H>et recognition by consumers with high financial net worth: Cycling is the #1 fitness
and health activity among physicians, attorneys and other professionals




